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Online Advertising Spending Worldwide, 2008-2014
billions and % change

2008 2009 2010 2011 2012 2013 2014

$54.2

$55.2
(2.0%)

$61.8
(11.9%)

$68.7
(11.1%)

$79.0
(15.0%)

$87.4
(10.6%)

$96.8
(10.8%)

Note: includes banner ads, search, rich media, video, classifieds,
sponsorships, lead generation and e-mail; excludes mobile ad spending
Source: eMarketer, June 2010

Paid Search Marketing



Paid Search MarketingPaid Search Marketing

4



Paid Search MarketingPaid Search Marketing

5



Paid Search MarketingPaid Search Marketing

6



7

By showing ads on searches        
for general keywords and       
keywords in between you                                                                  
have a better opportunity to           
be considered as an option             
and drive people to your         
website.

Full Funnel Marketing

Paid Search Marketing

Doctor Staffing

Locum Tenens

Your Company
Website
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Possibility For Premium Position
ÁPaid Search allows smaller, lesser known companies 

to get considered and larger companies to maintain 
dominance.

Buy An Audience, Not Just Visitors
ÁYou can show ads to people based on when they search, 

where they are searching, and what they are searching for.

Test, Learn, Then Roll Out All Over
ÁMessaging that works with online audiences may also 

help improve the performance of your offline direct marketing.

Why Pay for Clicks?
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tƭŀƴ ¢ƻ CŀƛƭΣ 5ƻƴΩǘ Cŀƛƭ ¢ƻ tƭŀƴ
ÁBefore anyone sees an ad you have to create keyword 

lists, write ad copy, and determine your budget

Go Google
ÁGoogle is currently the #1 search engine, this allows your 

ads to reach a wide range of people searching for almost 
anything

5ƻƴΩǘ Cŀƭƭ !ǎƭŜŜǇ !ǘ ¢ƘŜ ²ƘŜŜƭ
ÁSetting everything up is the first step.  Understanding 

performance and how to improve it is the next step

Getting Started
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Always Be Testing
ÁConstantly refreshing your approach will help you learn 

about what people respond to the most and the most 
effectively

Have A Short Memory
ÁEvery day may not be a good day, but continuing to be 

in-market will help get you connect with more people 
over time

Make Sure You Measure
ÁBy having metrics and key performance indicators (KPIs) 

you will know the difference between a good day and 
bad day

Keys to Success
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Search engine optimization(SEO) is the process of 
improving the visibility of a web site or a web page 
in search engines via the "natural" or un-paid 
("organic" or "algorithmic") search results

SEO: What Is It?

Search Engine Optimization


